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oAdventure travel o

Naturturism som reseanledning

COMPONENTS OF AN EFFECTIVE ADVENTURE TRIP
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Market Impacts

Generating $10,000 USD in the local economy takes:
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14% 65%
of revenues remain in the country of revenues remain in the country
1.5 & 2.6 22!
local jobs per $100,000 USD local jobs per $100,000 USD



Travelers Open

Core adventure-first traveler base has grown

OVERVIEW:

Adventure travel has undergone a profound transformation in the past decade. Once
considered a niche sector dominated by technical activities and adrenaline-fueled
pursuits, it now attracts a much broader audience: travelers who are “"Open to
Adventure.” Today's adventurers are curious and intentional, seeking immersive
experiences that forge meaningful connections with nature, culture, and place. While
hiking, biking, or kayaking remain popular, travelers are equally drawn to authentic
cuisine, local traditions, and the stories of the people they meet along the way.

The Adventure Travel Trade Association (ATTA) has released new insights into this

shift, highlighting how adventure travel is no longer just about physical activity but
about openness, curiosity, and transformation. By adopting a more inclusive
definition, the industry has widened the profile of the adventure traveler, with
motivations shaped more by attitude and behavior than activity level.

TRAVELER EVOLUTION

Traveler motivations and behaviors have shifted significantly, moving away from the
traditional "flop and drop” style of travel toward a deeper desire for connection.
Today'’s travelers want to be active, seek out unigue experiences, and immerse
themselves in moments that feel authentic and memorable.
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Naturturismen star fér 40-60 % av den totala turismen. Det motsvarar 154-232 miljarder
kr i konsumtion, 46-70 miljarder kr i export och 50 000-74 000 sysselsatta.

Sysselsattning 1 turism och naturturism
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Naturturismen star sig val jamfort med skogsbruk och skogsindustri, bade i termer av
sysselsidttning, konsumtion och export. Den sysselsitter fler An skogsbruket och har en

konsumtion i niva med skogsindustrins omsattning.

Sysselsattning: naturturism vs skogsbruk

Omsattning/Konsumtion jamforelse
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Figur 3. Jamfdrelse av omsatining mellan naturturism, skogsbruk och skogsindustri.
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KEY FINDINGS

Business Health Popular Trip Pricing,

Desti i

ities

e The average trip fill rate in 2024
was 65%, unchanged from 2023
and 2022, and significantly
higher than 52% in 2021.

¢ Respondents most popular
itinerary is priced at $3,000
(for 8 nights), 76% of which
($2,280 on average) is spen

e The average number of -
9 ocal suppliers.

travelers served was 4,141, a 37%
drop from 6,553 in 2023, e Leading consumer
reflecting post-pandemic
market stabilization. Overall
demand is similar to 2019.

motivations were new
experiences, going off the
beaten track, and traveling

like a local.
e Most respondents employ

fewer than 10 staff across all e Top trending destinations
types of roles, reinforcing the h-East Asia,
small-business nature of the
adventure travel industry.

Mediterranearand
Antarctica, with cool climate
regions gaining traction due
to climate concerns.

e All departments either held
steady or saw staffing
iINncreases, especially in
operations, guiding, and ®
product development.

culinary/gastronomy,
safaris/wildlife viewing,

e Approximately 73% of hikiﬂg/trekkingfwalking,

respondents saw an Increase in
revenue, showing growing
demand for adventure travel.

Sustainability, Climate
Action, Safety and Risk
Management Practices

—

® 49% have or are working
toward a sustainability
certification.

e The most popular reason for
getting certified is protecting
the natural environment; the
biggest barrier remains cost.

¢ Regarding climate-related
actions, 50% educate travelers
about climate-conscious travel,
49% are purchasing from more
sustainable suppliers, 47%
conserve water, and 40% are

restructuring itine
il fu

e 81% have a documented safety

and risk management plan, an
INncrease from last year (72%)

and closer to 2022's score (85%).

e 57% of 2024 bookings were made
directly through operators’
ebsites or communication
chaqnels, with another 16%
throughyartners and agents.

¢ The most effective Trarketing
tactics were word of mouth, tour
operator partnerships, and social
media advertising.

¢ |Instagram and WhatsApp were the
highest-rated social platforms for
business value.

Future W

e 66% of respondents expect higher
net profits in 2025, with a projecte
average increase of 26%, driven by
new customers, market expansio

¢ 15% anticipate a decrease in net
profit, mainly due to rising overhead
and external factors such as political
instability and climate volatility.

=\ ADVENTURE TRAVEL
TRADE ASSOCIATION®
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“HOT” TRENDING ADVENTURE ACTIVITIES

@ 1. Culinary/Gastronomy

2. Safaris/wildlife viewing ©°'P 7. Photography (wildlife/nature)

8. Runnin
@ 3. Hiking/Trekking/Walking 9 g :
@ 4, Cycling (electric bikes)

6. Wellness-focused activities

9. Birdwatching

5. Cultural

10. Kayaking (sea/whitewater)

13. MTB

i What is your organization's perception of adventure travel activity trends, based on consumer demand and bookings in 2024 and going into 20257
ase: All respondents excluding those left blank (n=180) ‘
ource: 2025 Adventure Tour Operator Trends & Insiahts Survey @

ADVENTURE TRAVEL
TRADE ASSOCIATICN®
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v Rosl agen: Hav, Skog & Smaker

En resa f°r alla sinnen
F°rest?2l | di g att b°rja dagen 1 stilla skog, d2r solen silas mell an
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Levandeiskogr hav och ska@rg-rd Pris & bokning
vLokala smabépngi skt, sm-skaligt, n@rproducer9at&kd0 per person
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¢ Boka din gWNaL$&Nkppl ev Rosl|l agens
Program | kort het smaker och ber2ttel ser p-
DadiSkog & Smakersk  AgpKaaddd,r i ng &
ut omhusmatl agning Trygghet & kvalitet
Da@iVandri nigsHlemlgdagsvandring med gbendsh?irkar egsan uppfyl-beh tegaggtdetk
berattarkvael] |l Mat égr eBesk¥al itetsm2rkning f°r h-
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www.vandra.se

Vad behaovs for att Hans skall ta in ett paket | katalogen?
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A 20 &r. Lanserades under FN:s internationella
Ekoturismar(International Yearof Ecotourism) ¢ 2002

A Skraddarsytt for att garantera hog kvalitet pa ??ROV ED g,
natur- och kulturupplevelser | kombination med,; 7 Sy
- ett starkare naturskydd f ® "(\of
- mer miljdanpassat resande N ~.
- och omsorg om resmalets natupch kulturvarden. c S
’ >
A Systemet utvecklades i ndra samarbete mellan % N AT U R E S B EST o

resenaringen, markagaoch naturskyddsintressen, ideella v, Sw E D E N P
organisationer, myndigheter, foretag och institutioner. "'oo o)&
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1. RESPEKTERA RESMALETS . “
BEGRANSNINGAR - MINSTA EORETACEN.
MOJLIGA SLITAGE PA
NATUR OCH KULTUR

2. GYNNA DEN
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iiii 4. BIDRA AKTIVT TILL

NATUR OCH KULTURSKYDD.



Kvalil tetssBKring

al ngrediensera du behnver ha kol l P a:

Lagstadgade krav och Hemsida som saljer,  boking online, bilder
forsakringaro

texter, | n §oogleadmadytics s a
SoMe

Produkt, paket prissattning

Systemati skt hall barhetsargg

VRBrdskap: Di gitalt,

andr a

Pproduktsakerhet, resegaranti, avtal

Resmalsanalys, Turism pa annans mark
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Hallbarhetsplan Vardskap for Hallbar naturturism — grund Paketreselagen och att stalla
Att ta fram en hallbarhetsplan ar viktigt naturturismforetagare En skraddarsydd utbildning for dig som resegaranti

da det sakerstaller att verksamheten Att arbeta med vardskap ar avgorande driver ett turismforetag pa Vilkommen till var digitala kurs om
bidrar till att skydda de naturresurser for naturturismforetagare da malet ar att landsbygden, vill arbeta med att Paketreselagen och vikten av att stilla
som den skapa en minnesvard och positiv utveckla hallbarhetsarbetet i ditt foretag resegaranti. Kursen &r speciellt

upplevelse for besokarna. framtagen for naturturismforetagare i
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Risk och sakerhet — Turism pa annans mark — kurs Master class Nature’s Best

produktsakerhetslagen

Resmalsanalysen — hallbar

platsutveckling Utbildningen i hallbar afférsutveckling

vander sig till regioner och

En nyckel till hallbar och framgangsrik

Ekoturismens affarsidé bygger pa att, Kursen Risk och sakerhet — naturturism ar samarbeten och avtal

for en lagom mangd besokare produktsakerhetslagen ar for dig som mellan markagare och turistforetagare. destinationer som vill samla sina foretag

inom eko-, natur- och kulturturism

N

Vagledningen "Turism pa annans mark”

tillgangliggora och visa upp traktens arbetar med naturturism och behover
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